
In today's influencer-driven marketing landscape, companies are partnering with creators to amplify their brand
reach, tell authentic stories, and tap into niche audiences. However, for brands in regulated industries like health-
adjacent products and hemp/CBD, managing creator content comes with its own set of challenges—especially
when it comes to compliance with regulatory bodies such as the Federal Trade Commission (FTC). With the
right approach, brands can monitor creators effectively without making them feel policed or distrusted.

In this blog post, we'll explore how to set expectations upfront, use routine audits wisely, and maintain a
transparent policy that builds trust while protecting your brand. We'll also draw on insights from companies like
Tomoson and Joy Organics, highlight the importance of understanding approved vs prohibited language
lists, and touch on tools from platforms like Meta and Google that facilitate efficient monitoring.

Why Brand Responsibility in Creator Monitoring Matters More Than
Ever
Brands that collaborate with creators are ultimately responsible for the content associated with their products or
services. This responsibility scales up significantly in regulated sectors such as health, wellness, hemp, and CBD
because:

The FTC demands clear disclosures and truthful claims. Non-compliance can lead to warnings, fines, or even
legal action.

Health-related claims are strictly regulated. Creators might be tempted to overpromise benefits, which
can mislead consumers and harm your brand’s reputation.

The online environment is fast-moving. Content can spread quickly and become permanent, raising the
stakes for accuracy and compliance.

By implementing thoughtful monitoring processes, brands not only safeguard compliance but also foster positive,
collaborative relationships with creators.

Set Expectations Upfront: The Foundation of Transparent and Trusting
Partnerships
One of the biggest sources of creator discomfort around monitoring comes from unclear or last-minute rules. To
avoid this, brands should establish a transparent policy and clear communication before content creation begins.

Key Elements to Include When Setting Expectations:

Compliance guidelines: Provide creators with FTC disclosure training or resources, perhaps referencing
reliable frameworks or official FTC materials.

Approved vs prohibited language lists: For hemp/CBD or health-adjacent products, outline specific claims
or words creators can use versus those that are strictly off-limits.

Content review timelines: Explain how and when you’ll review their drafts or published posts, and what kind
of feedback to expect.

Use of monitoring tools: Mention that routine audits will be done using technologies like Meta’s content
management systems and Google alerts or scans for brand mentions, so creators know monitoring will be
consistent and impartial.



Open feedback channel: Encourage creators to ask questions or raise concerns about compliance so it’s a
collaborative process.

Tomoson, a leader in influencer marketing platforms, emphasizes upfront transparency. Their approach helps
brands reduce misunderstandings and empowers creators to produce compliant, authentic content.

Routine Audits: Monitoring without Micromanaging
Routine audits are essential for quality control and risk mitigation, but too-frequent or punitive checks can alienate
creators. The goal is to make audits predictable, fair, and based on objective policies.

Best Practices for Conducting Routine Audits:

1. Develop a standardized checklist: Review posts for proper disclosures, adherence to language guidelines,
and general brand alignment.



2. Set audit cadences aligned with campaign scale: Larger or higher-risk campaigns might require more
frequent checks, while smaller partnerships can have more relaxed schedules.

3. Leverage automated monitoring tools: Platforms like Meta Business Suite and Google Alerts can surface
new brand mentions, enabling you to spot posts that slip through initial reviews or appear on unauthorized
channels.

4. Communicate audit outcomes constructively: Rather than a punitive approach, frame feedback as
opportunities for improvement and education.

5. Keep records: Document findings for internal accountability and potential FTC audits.

Joy Organics, a brand in the hemp wellness space, incorporates routine content audits as part of their compliance
program, balancing their commitment to FTC regulations with positive creator relationships.

Understanding FTC Training and Monitoring Expectations
The FTC has clear rules when it comes to advertising endorsements and testimonials. Among these key guidelines
are:

Clear and conspicuous disclosures: Creators must clearly disclose material connections to brands, like
sponsorships or affiliate relationships.

No deceptive or unsubstantiated claims: Especially relevant for health-adjacent products—claims about
curing illnesses or providing medical benefits can trigger violations.

Ongoing monitoring duties: The FTC expects brands to monitor creators’ posts to ensure compliance and
intervene when necessary.

Brands can help creators by providing FTC-endorsed training materials, such as workshops or written guides
explaining “how to disclose sponsorships” and “health claims that are off limits.” Furthermore, providing approved
and prohibited language lists prevents guesswork and encourages transparency.

Sample Approved vs Prohibited Language Table

Approved Language Prohibited Language "Supports relaxation and well-being" "Cures anxiety or depression"
"Helps maintain healthy sleep patterns" "Guaranteed to treat insomnia" "Made from natural hemp extracts" "FDA-
approved" "Contains antioxidants" "Prevents or treats cancer"

This kind https://tomoson.com/running-influencer-campaigns-in-a-regulated-category/ of clarity helps creators
understand exactly what they can say—reducing risk for both parties.

Balancing Brand Protection and Creator Autonomy
Effective monitoring does not mean exerting excessive control. Creators value their creative freedom, and overly
restrictive practices often harm long-term relationships. Here are ways to balance both:

Collaborative content planning: Brainstorm ideas together where compliance can be embedded from the
start.

Educate rather than police: View monitoring as educational—sharing insights about compliance rather than
just enforcement.

Celebrate compliant creativity: Showcase compliant creator content that performs well to set positive
examples.



Transparent post-campaign reviews: Share metrics and feedback with creators so they see results linked to
their compliant content.

By employing this approach, brands can maintain active monitoring while respecting and nurturing their creator
partnerships.

Tools That Make Monitoring Easier and Less Intrusive
Several platforms and technologies make it possible to monitor creators effectively without micromanagement:

Meta Business Suite: Enables brands to track sponsored content and ad approvals on Facebook and
Instagram, including branded content tags and ad disclosures.

Google Alerts: A simple free tool to track web mentions of your brand and related terms, surfacing posts
that might not be in your direct control.

Influencer marketing platforms like Tomoson: Help bridge communication between brands and creators,
simplifying content approvals and compliance tracking.

Using such tools allows brands to conduct routine, unobtrusive audits grounded in objective data rather than
subjective suspicion.

Conclusion: Monitoring Creators with Transparency and Respect
Monitoring creator content—especially in regulated categories such as hemp/CBD and health-adjacent products—
is a non-negotiable part of modern influencer marketing. But it’s possible to do so in a way that maintains trust,
creativity, and collaboration.

Remember these key takeaways for building a monitoring program that doesn't creep creators out:

Set expectations upfront with clear guidelines, including FTC disclosure training and approved vs prohibited
language lists.

Conduct routine audits that are fair, predictable, and supported by automated tools like Meta and Google.

Maintain a transparent policy that emphasizes education and partnership over policing.

Leverage influencer platforms like Tomoson to streamline communication and compliance management.

Stay current with FTC regulations and industry best practices, as these evolve continually.

By weaving these principles into your influencer marketing operations, your brand protects itself and fosters
stronger, more authentic creator relationships—both crucial to long-term e-commerce success.


